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INDUSTRY & SERVICES 

Hotels: Chinese operator Jin Jiang 

investing in upscale market 
 
HOTEL INDUSTRY 

 

After Louvre Hotels, the Chinese operator takes over French chain Hôtels & 

Préférence. 
 

Christophe Palierse 

 

Jin Jiang, China’s leading operator in the sector and fifth-ranking worldwide, has acquired a second platform in France 

in order to boost its growth in France and globally, but this time it is touching on the upscale market. Barely three 

years after purchasing Louvre Hotels Group, Europe’s second-ranking budget hotels group (better known through its 

brands Campanile, Première Classe, Kyriad, Tulip Inn, Golden Tulip and Royal Tulip), Jin Jiang now has a 

complementary offer thanks to Hôtels & Préférence. 

Groupe du Louvre, the holding company for Louvre Hotels Group, announced on Monday that it had acquired a 

“majority share” in the chain made up of independent hotel managers, founded in 2000 and currently accounting for 

140 hotels (9,165 rooms), mostly 4- and 5-star establishments predominantly located in France (122), as well as 

elsewhere in Europe, and in Canada, China and Colombia. 

Louvre Hotels Group senior management told Les Echos that, although it is still highly focused on France, Hôtels & 

Préférence intends to boost its international growth. “There is some complementarity in terms of segments, but to us 

Hôtels & Préférence also represents a new business model, that of affiliation,” the Group explains. 

Independence 

Furthermore, while claiming some “synergies” exist, Louvre Hotels Group insists that the chain will “keep its 

independence.” This is a key issue to prevent members from leaving. All the same, this coming together “is a natural 

progression towards more hybridization in the business model of integrated groups,” comments the Managing 

Director of specialized consultant firm MKG Group, Vanguelis Panayotis. 

 

Although still highly focused on France, Hôtels & Préférence intends to boost 

its international growth. 

The synergies appear particularly significant in commercial matters. Beyond the fact that the brands are 

complementary, the development of a new Asian (and especially Chinese) customer base also represents valuable 

leverage for both Hôtels & Préférence and Louvre Hotels Group. However, Louvre Hotels Group has no intention of 

stopping the growth of its upscale chain Royal Tulip. Besides, it is said that the Hôtels & Préférence network is 

offering bright prospects in terms of seminars to its new shareholder and its “significant majority share”. 

 


